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dansk portrays fashion and luxury in ever pioneering ways. Intelligent and slick, it addresses 
the sophisticated international frontrunners of fashion. Launched in 2002, the unique signature 
of dansk continues to break away from ordinary fashion publishing, and remains both original 

and inventive on the global market. In February 2012 dansk celebrated 10 years of dansk.

dansk features the best of what fashion has to offer – be it the world’s leading models, 
photographers and stylists, or the most desirable topics and characters of the moment – but 

does so with nordic panache and in ways always uniquely dansk. 

as a manifestation of this heritage, the sleek and strongly identifiable visual trademark of 
dansk transcends trends and time in relentlessly ingenious ways. The nordic design and 

fashion legacies become effortlessly interlinked in dansk to elegantly portray the pinnacle 
of interior design. Through wit and observance, the written language interprets and discusses 

fashion, and stands out as the most innovative and compelling literature on the market.

dansk
magazine

The
worLd's mosT
IndependenT 

FashIon magazIne
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advertising
 dansk is aimed at first movers within the fashion and lifestyle segments

 dansk is one of scandinavia’s most unique branding medias
dansk advertisers benefit from the renowned dansk universe

FASHION

BY maLene BIrger
Boss orange

BoTTega VeneTa
BrUUns Bazaar

BUrBerrY
ChaneL

desIgners remIX
doLCe & gaBBana
emporIo armanI

g-sTar
gUCCI
h&m

hUgo
J. LIndeBerg

LanVIn
LoUIs VUITTon

marC BY marC JaCoBs
maX mara
mULBerrY

raLph LaUren
sand

seLeCTed
TommY hILFIger

lIFeStyle

aUdI
CarLsBerg

eCCo
gerog Jensen
hoLmegaard

Lg prada
LIndBerg
LoUIsIana

maX FaCTor
mInI

oLe LYngaard
moÈT & Chandon

oLe LYnggaard
pandora
pILgrIm

roYaL Copenhagen
shamBaLLa

Vw
weLLa

Ørgreen
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advertorials

CASeS

Boss orange
hUgo
sand

raLph LaUren
georg Jensen

pandora
kopenhagen FUr

saga FUrs
CarLsBerg

saFILo

an advertorial in dansk is a way to put a new and/or different light on one of a company’s areas
one of scandinavia’s strongest creative teams, Uffe Buchard and kim grenaa tailor a photo series in dansk for the brand

The images can afterwards be activated in relation to the press and/or web use
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“oVer The pasT Years, we’Ve 
enJoYed a CLose workIng 
reLaTIonshIp wITh dansk, 

whICh has Been ConTInUoUsLY 
InspIrIng and proFessIonaL. 
The BesT ThIng aBoUT dansk 

Is TheIr aBILITY To ConsTanTLY 
ChaLLenge Us To ThInk 
oUTsIde The BoX – and 

TheY aLwaYs do so wITh an 
InTernaTIonaL approaCh.”

Ulrik garde due, 
Ceo, georg Jensen
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gents
 dansk always has a strong focus on a cool mix of masculine and avant-garde fashion

 dansk always brings an interview with a well-known menswear designer
 dansk strives to reach men in the first moover segment also in terms of graphics and expression
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scandinavian
 fashion
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“dansk has CapTUred 
The essenCe oF 
danIsh FashIon 
and promoTed 
IT In sUCh a waY 
ThaT The magazIne 
hasn’T LosT ITs 
InTernaTIonaL 
FoCUs and edge. 
ThroUgh dansk 
BrUUns Bazaar 
reaChes some oF 
oUr mosT ImporTanT 
end ConsUmers.”

Bjørn Bruun, 
Bruuns Bazaar

dansk sets danish fashion into an international context as one of the only medias in denmark
dansk brings fashion series with everything from underground brands 

to the most established of fashion brands
dansk is less commercial than other current monthly magazines and can therefore 

show different clothes than what is sold in stores
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international 
 fashion
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“dansk Is a 
pUBLICaTIon ThaT 
BrIngs InspIraTIon 
To ITs readers 
and ChaLLenges 
The BoUndarIes 
oF FashIon BoTh 
In denmark and 
InTernaTIonaLLY. The 
CLose CooperaTIon 
wITh dansk aLLows Us 
To eFFeCTIVeLY ConVeY 
The aVanT-garde 
approaCh To FashIon 
oF hUgo To an 
InFormed and opInIon 
FormIng groUp oF 
new and eXIsTIng 
ConsUmers”

gareth Incledon, 
hUgo Boss nordic
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accessories

“dansk Is a sUper CooL, 
eXCLUsIVe and InspIrIng medIa 

where ones meeTIng wITh 
desIgn and LUXUrY meeTs The 
spIrIT oF shamBaLLa JeweLs.”

mads kornerup, 
shamballa Jewels
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fragrance

“dansk Is The perFeCT 
medIUm For aLwaYs 
oFF erIng oUr manY 
prodUCT LaUnChes an 
InnoVaTIVe, UnUsUaL 
and UnIqUe TreaTmenT 
– a ThoUghT oUT, sTaTe 
oF The arT magazIne 
whICh neVer FaILs To 
sUrprIse, ChaLLenge and 
enTerTaIn ITs readers 
wITh ITs serIoUs sTYLe and 
UneXpeCTed angLes. IT’s an 
eXCeLLenT
ChoICe For Us and manY 
oF oUr sUppLIers wIThIn 
perFUme and BeaUTY.”

mette machon hayes, 
sæether
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design

“IT Is a greaT 
pLeasUre To see how 
dansk manages 
To InTerpreT 
The UnIqUe 
and eXCLUsIVe 
Brands, ThroUgh 
UndersTandIng and 
empaThY For The 
IndIVIdUaL Brand.”

Bente Fallinge, 
rosendahl a/s

dansk magazine 2013 dansk magazine 2013



media kit media kit

events
dansk is known for its sought-after events and the dansk team is 

always looking for new, exciting locations and collaborative partners 
within lifestyle and fashion. From Campari’s 150th big birthday bash 
at a 5-star hotel and fashion parties in collaboration with By malene 

Birger to the prestigious dansk Fashion awards, where 16 awards 
are given out at a grand gala event attended by key members of the 

fashion industry, press and celebrities, dansk continues to be at the 
forefront of event planning.

CASeS

aUdI  
BIrger ChrIsTensen  

BY maLene BIrger  
CamparI

ChrIsTIan LoUBoUTIn  
CoCa CoLa LIghT  

eVe  
georg Jensen  

hUgo Boss  
ILLUm

kranz & zIegLer
 magasIn  

marC BY marC JaCoBs
morroCaInoIL  

pandora  
roYaL Copenhagen  

saga FUrs  
sand
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ReADeRSHIP
readers of dansk are influent aBC1 women and men with a taste for luxury and a buying power vast 

enough to allow them to purchase exclusive items featured in the magazine. This makes dansk the ideal 
conduit for the luxury brands advertised with us.

CIRCUlAtION AND DIStRIBUtION
Circulation 20.000

readership figures 155.000

dansk is published in english and distributed in 24 countries, including the U.s, great Britain, France, 
Italy and Japan. The magazine is distributed in newsagents, department stores, fashion and lifestyle shops 

and hotels through the biggest magazine house Condenast.

INSeRtIONS/AlteRNAtIVe ADVeRtISING
dansk embraces alternative promotion. we are happy to create innovative and clever advertising 

solutions tailored to the wishes of the client. For more information and with regards to insertions, 
postcards, lacquering and similar options, please contact dansk.

COllABORAtIONS
a wide range of options are available for collaborations with dansk, be it advertising, advertorials, 

events, editorials, supplements, exhibitions, magazine themes etc. please contact dansk for further 
information about a possible collaboration.

ANNUAl AGReeMeNtS & SPeCIAl PlACeMeNtS
dansk offers price reduction on annual agreements and acommidates special requirments regarding 

advertisment

FOR FURtHeR INFORMAtION, PleASe CONtACt
Jens Løkke, sales & marketing director: jens@grenaabuchard.com

FtP:
login.grenaabuchard.com

User: dansk@danskmagazine.com
password: danskadvertising

DANSK Magazine
Borgergade 111

dk – 1300 Copenhagen k
phone: +45 3313 0444

dansk
facts

FORMAt AND PRICeS:
please send all advertising material as high resolution pdFs.

PUBlISHING DAteS AND FIlING DAteS 2013

Trimming: please add a minimum of 3 mm for trimming. please allow an additional 2.5 mm on 
the inside edge of double page spreads for gluing.

ISSUe
30

PUBlISHING DAte 
august 8th 2013

BOOKING DeADlINe
July 1st 2013

DelIVeRy DeADlINe
July 12th 2013

ISSUe
29

PUBlISHING DAte 
January 31st 2013

BOOKING DeADlINe
december 14th 2012

DelIVeRy DeADlINe
January 4th 2013

DOUBle PAGe SPReAD
FormaT: 480 X 315 mm

prICe: €6.000

SINGle PAGe
FormaT: 240 X 315 mm

prICe: €4.400

WeB BANNeR:
Top format: 930 x 180 px

price: €1.000
(3 months)

Left side: 240 x 160 px
price: €600
(3 months)

OUtSIDe BACK COVeR
FormaT: 240 X 315 mm

prICe: €12.000
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